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NEXT GENERATION 
VISUALIZATION
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OVERVIEW

ÅTraditional methods of input and 
visualization

ÅIndividual preference surveys

ÅStatic models

ÅStatic renderings

ÅNew methods of input and visualization

ÅEngaging method of identifying precedents

ÅLive computer modeling

ÅVirtual Reality

ÅImproving accessibility and storytelling



PROJECT CASE STUDYWilburton Commercial Area



VISIONING -STANDARD PREFERENCE SURVEY
ÅPose a question

ÅEx. òWhat kind of character do you think a new urban neighborhood 
should have?ó

ÅAnswer: òI would like to see a local coffee shop.ó

ÅCharacter means different things to different people

ÅBuildings

ÅBusinesses

ÅResidential Types

ÅParks and Open Space

ÅHistory, Culture, Heritage

ÅLimited examples provided

ÅVarious interpretations of the question

ÅDoesnõt encourage conversation or consideration of new ideas

ÅWhat do we want this place to feel like? What is the experience?



VISIONING



VISIONING

ÅDiversity in 
provocations

ÅCan consider context

ÅInvites a more 
nuanced discussion

ÅExchange of ideas 
and emotional 
responses

ÅHow do residents and 
stakeholders want a 
place to look and 
feel



VISIONING ðBUBBLE DIAGRAMS



VISIONING ðSTATIC MODELS/GRAPHICS



VISIONING


